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Corporate Social Responsibility is increasingly more important 
today and can take on various forms � including pro-bono work, product 
donations, �nancial contributions, employee community service days, eco-
friendly practices, and many more creative ways by which businesses, small and 
large, can make impactful investments in their  communities.

We know that most corporate responsibility e�orts bene�t society, but it's 
helpful for company leaders and business experts to also recognize how these 
initiatives also positively impact the companies and their employees. The 
following are �ve ways in which BIZNOVATOR can partner with your 
corporation to empower youth, schools and the community at-large. As a 
partner, BIZNOVATOR assures that your CSR e�orts lead to outcomes that 
contributes to the triple bottom line.
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Strategy 3
Talent Attraction and Employee Retention 

Consumers aren't the only people drawn to an organization's commitment to 
improving the world. Increasingly, talented professionals, especially those looking for 
growth business management careers, consider whether a company's core values 
match up with their own when they apply for jobs. Many organizations usually more 
than make up for the time and money spent on community service with higher 
earnings that result from top talent recruitment. Corporate responsibility also plays a 
major role in employee satisfaction and retention rates. When a company's leadership 
involves employees in making decisions about which community organizations to 
serve or how to help them, it gives employees a greater sense of investment in the 
organization. For example, in all of the  that we run at BIZNOVATOR Camps
corporations, or in the community, we include corporate employees as part of our 
program design and delivery. At plays a role in their employee led, 1 SAP, BIZNOVATOR 
Billion Lives program, by sharing our expertise with  Ultimately, our win-SAP's leaders.
win partnership in�uences and helps coach their young professional sta�. 

Strategy 2
Consumer Appeal 

As corporate responsibility initiatives have become more common, consumers 
(especially Gen Zers) are increasingly interested in patronizing businesses that 
support causes they value. In fact, , most consumers according to a Nielsen study
polled across 60 countries said they'd pay a higher price for goods sold by socially 
responsible companies. Your company bene�ts by partnering with purpose-driven 
companies, like  that is important to our customers (youth, educators BIZNOVATOR,
and parents). Consumer appeal often increases when a customer's behavior is directly 
linked to a charity or a company that empowers and educates the community. For 
example, companies like  � which donates one product for every product TOMS
purchased. 

Strategy 1
Positive Press and Reputation Building 

For more than 30 years, and approximately half million participants later, 
BIZNOVATOR recognizes that one of the most powerful e�ects of sustainable, 
responsible business is its ability to quickly generate positive publicity for an 
organization. In addition to press and social media coverage, many major business 
awards assess corporate citizenship when choosing companies to recognize. On the 
other hand, organizations that fail to take responsibility for corporate actions can 
severely damage their reputations. We've worked with corporations like, SAP, 
STARBUCKS, CISCO, HELLMANN, KASEYA, NEWLINK, MICROSOFT, among others 
that can demonstrate how our partnering with us has helped their  become more CSR
visible in the community.



Strategy 5
Bottom Line 

No business leader would deny that a company's ultimate goal is to make money. 
While focusing on corporate responsibility can come at a cost, it can also have a 
positive net e�ect on a company's bottom line. All the previously mentioned bene�ts � 
reputation building, customer appeal, talent retention and increased connections � 
can signi�cantly improve a company's �nancial health and positioning in the 
community. Sometimes a company's corporate conscience and sustainability e�orts 
can ensure its own future survival. For example, by investing in youth empowerment 
and education early, companies are helping to increase college enrollment,  prepare 
the future workforce, and foster economic sustainability in communities.

Partnering with o�ers a valuable investment that sets the groundwork BIZNOVATOR 
for your company to successfully operate for years to come.  We know through viable 
experiences, that companies can do well by doing good�speci�cally by adopting the 
broader perspective of serving all stakeholders rather than just focusing on the 
shareholders.

Strategy 4
Stronger Client and Community Relations 

In general, when companies authentically get involved in community partnerships 
they can inspire other organizations to follow suit, both on a local and a more global 
scale. This gives savvy corporations the opportunity to work with other companies � 
which could include potential clients or collaborators � and develop valuable 
relationships while contributing to the greater good. Because of program activities 
that  runs year-round, like our Seed Capital Business Plan Pitch BIZNOVATOR
Competition, we've been able to unite multinational corporations, universities, and 
non-pro�t corporations in ne single setting. These empowering activities not only 
increase the positive impact a company has, but they serve as great opportunities to 
network, connect with other professionals and set the groundwork for future 
collaborations.



BIZNOVATOR is a youth empowerment platform that o�ers a year-round experience 
for young people interested in entrepreneurship, social innovation, and global 
leadership. Through our seminars, workshops, summer camps, virtual learning LMS, and 
in school Academies, BIZNOVATOR helps youth, educators and parents to DISCOVER 
their purpose, TRANSFORM their mindset and CONNECT to their future. The strategies 
shared with you are based on real-life experiences that our team, student alumni, 
parents, life coaches and community stakeholders have witnessed and lived by. 

@BIZNOVATOR@BIZNOVATORCORP @BIZNOVATOR1 WWW.BIZNOVATOR.COM


	Página 1
	Página 2
	Página 3
	Página 4
	Página 5

